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LATEST HAPPENINGS IN THE WORLD OF LOCAL SEARCH
FOR THE MONTH OF APRIL 2016

There's something new happening in the world of SEO who have to keep themselves

updated with  the latest trends in the field of local search engine optimization. And like we

did in the previous month, we would like to update our readers with what's the latest in -
thing in their Local search ecosystem for April 2016.

1 To get some idea about the latest happenings in the world of local SEO, viewers
can also check these informative presentation links taken from the recent MozCon
Local conference held in Seattle.

Seattle, LIA Feb. 12-19, 2016

- Competitive analysis using a real life example.

- Darren Shaw's Citation Investigation presentation.

- Whitespark's Jessie Low's post on finding link opportunities
- Nifty Marketing's new Link Guide for local businesses.

1 Ifyou previously used Google locations for business or your Google+ account to
manage your business information, you'll notice that your account has been
autom atically upgraded to Google My Business platform. This was a much needed
update for businesses as it makes them easily accessible on Google including
Google Search, Google Maps and Google Plus. Using the bulk upload feature,
businesses can bulk upload thei r business information such as their company logo,
business profile including their photo and the other requisite business information.
Google My Business Advertisers are going to love this new feature.

1 Google lends it's artificial intelligence touch to Google Photos , making it easier for
you to determine where an image was taken and in the process saving you a lot of
free time on doing any location search.


http://localu.org/blog/how-to-do-competitive-analysis-for-local-search/#_blank
http://www.whitespark.ca/blog/post/78-mozcon-local-2016-citation-investigation#_blank
http://www.whitespark.ca/blog/post/77-how-to-find-opportunities-for-local-link-building#_blank
http://niftymarketing.com/list-of-local-link-building-ideas/#_blank
http://thenextweb.com/google/2016/02/25/googles-new-ai-can-determine-image-location-without-geotags/
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SEO's often find it difficu It to explain the concept of developing city based landing

pages to their clients. If you're one of them who turn blank out of fear of the local

landing pages then Miriam Ellis through her  8-point step -by -step information advices
SEOs about the Do's and Dondts to follow t
ever before.

Businesses often find it surprising why Google keeps on updating Business Hours. If
you're one of them who find it hard to digest the fact how your business hours keep
on changing, Colan Nielsen through a case study reveals the secret behind the
unofficial change in your business hours

Google's AMP project for mobile has recently gone live. But due to lack of

information, there are  some Businesses who are linking the AMP project to another
Mobilegeddon update by Google. Well, if you too think that way, Adam Dorfman's

article provides you with a brief information on Google's AMP project by answering

five critical queries related to the Google's AMP project. In his brief article, he
enlightens you with the basic knowledge about AMP - What is AMP and its benefits?
How is it different from Mobilegeddon and can help marketers?

Local Re staurants are reportedly paying up to 30% commission to Seamless (a site
owned by GrubHub) to get more eyeballs on their offerings. According to GrubHub,
it drove nearly 2.4 bil lion dollars in sales for their chain of local restaurant partners.

In SMX West, 2016 Expo, Google reportedly went on to reveal that it acts on 65% of
user generated Spam submissions. The percentage includes only web spam and not
Maps spam, which recorded a lower percentage of Google action. This fact is even
admitted by Barry Schwartz of Search Engine Journal in his report as below:

00t her tidbits include that Googtatedspanul
reports if those users have proven to show that they submit solid and quality

spam reports. Google acts quicker on some spam reports if it will impact a lot

of Google searchers. Google does look at all the factors before assigning

manual actions , including the page, the site, the sites owned by the
webmaster and the industry it is in.o

Given a chance, would you like to convert your existing phone number into a cal I
tracking number? The number portability deal includes all the benefits of call

tracking feature sans no negative change in your NAP consistency citations.

Chances are that most local businesses will opt for that feature and if you're on the

same page the n Whitespark's informative post  will provide you more insights on
what you need to do to get one for your business.


https://moz.com/blog/overcoming-your-fear-of-local-landing-pages
http://imprezziomarketing.com/seo-blog/seo/why-the-does-google-keep-updating-my-business-hours-a-case-study/
http://imprezziomarketing.com/seo-blog/seo/why-the-does-google-keep-updating-my-business-hours-a-case-study/
http://www.simpartners.com/google-amp/
http://ny.eater.com/2016/3/1/11139680/seamless-commission-cost
http://marketinglandevents.com/smx/west/
https://www.seroundtable.com/google-other-sites-penalty-18228.html
http://www.whitespark.ca/blog/post/71-get-the-benefits-of-call-tracking-without-changing-your-local-number
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1 Generally, Businesses have no idea about what their online consumers look for in a
website while seamlessly moving from one site to another. In terms of on -site
engagement, consumer behavior tends to change from one site to the another.
Businesses want to know whether this shift in consumer's onsite behavior is due to
their overall site experience, lack of content or something else. If that is the case,
you need to observe the  Myles Anderson's recent survey report , which studies the
consumer's behavior pattern in terms of what they expect, want and don't want
from sites including consumer's preference to contact a local business after visiting it
once online.

MOST IMPORTANT info on a local business website
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1 The visibility of your brand plays an important role in determining the overall success
ratio of your business. This is why you need to make use of customized SEO services
that best matches your business type. And to do that well, Moz's Miriam Ellis gives a
brief account of the checklist for new and existing entrepreneurs as a reference to
up their visibility factor in the local Google searches.

1 Over the years, we have all loved using the voice enabled services of the virtual
search assistants like Google Now, Siri and Cortana. This behavior is also quite
evident in the overall impact of the virtual search assistant is having on the global
search volume. Statistically speaking, last year Google Now, Siri and Cortana
assisted searches contributed to 10% of global search volume. In other words, voice
searches are contributing almost half of the billion searches conducted every
month. The Isainsider study on the overall impact of virtual search assistant and
artificial intelligence on the searches throws more light on the subject at hand.


http://searchengineland.com/different-consumer-groups-really-want-local-business-websites-244008
https://moz.com/blog/local-seo-checklist
https://moz.com/blog/local-seo-checklist
http://www.lsainsider.com/lsa16-impact-of-virtual-assistants-a-i-on-search/archives
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9 Google conducted a new experiment recently by replacing its maps and home
services ads altogether with the Google's Home Services Concierge Ads and in the
process invited searchers to directly call or text Google to know best plumbing
service provider in their vicinity. This was a welcome initiati ve by Google but it also
indicated that the search giant is not at all happy with its SERP capabilities and
trying to move away from its searches.

Contact Google to find a
plumber

All plumlers are-sereened and Insured

. 888-630-7301 B 415-862-4664

N\

1 From the position of being operational to get converted into just an add -on feature,
location based marketing services have indeed come a long way in their five odd
years of search existence. Initially, companies such as Foursquare, SCVNGR,
Gowalla and Whr rl made use of the feature to some great marketing effect but with
time it's now Foursquare which is currently using the feature more like Yelp does. And
if you need more information about the future of location based services, just go
through the article by GasBuddy's Mike Schneider  to know what lies ahead for the
industry.

1 Consumers have a vast ecosystem in the form of search engines, platforms and
apps to search for bra nds in the marketplace. So, if you're searching for medical
assistance or know the nearby restaurant then you can bank on Google app,
Foursquare, Yelp, or an Apple Spotlight Search feature. All these are sources of data
amplification which assumes importan  ce owing to the complicated nature of the

onear med searches. The picture becomes ev
businesses trying to seize these Onear meo
about what lies ahead for the industry, Gib Olander has some piece of advice on

this subject for you.


http://www.navolutions.com/blog/google-home-services-concierge-the-newest-experiment/
http://marketingland.com/future-location-based-services-167436
http://streetfightmag.com/2016/03/17/meet-the-data-amplifiers/
http://streetfightmag.com/2016/03/17/meet-the-data-amplifiers/
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Google always try to do the catching act with its competitors. And this time it's no
different. Google recently inducted a new fea ture in its Google Map mobile App
that allows users to share images along with their reviews by making use of the
Google Local Guides.

Looks like exciting times for Travel enthusiasts as the vacation rental portal AirbnB is
planning to add on to its travel services . Following the footsteps of Amazon and

Yelp, the company has been experimenting a bit by allowing users to book an add -
on travel service such as providing home cooked meal as an add on or something

that's not on offer in the marketplace.

Businesses in search of more links will love this feature. HARO - Help a Reporter Out
offers opportunities for businesses to earn local business links. Only thing is that your
pitch needs to strike a chord with the reporter enough to get him interested. But if
you're short on ideas, Wes Micholosky's article tips you how to do it the right way.

Google has a caution word for SEO's, who are reportedly spamming Google Maps
while optimizing their Google My Business listings.  Joy Hawkins in the brief article
advices businesses to adhereto Google's general guidelines when optimizing their
Google My Business Profiles.

Ending on the lighter note, Google recently was at the receiving end, w hen a Texas
based demolition company reportedly claimed that they went on to destroy the
wrong house as per Google Map's sugge stion. On the other hand, Microsoft has to
smack the stray artificial intelligence bot, Tay , that it sends out to learn how to speak
like a Millennial.


https://www.seroundtable.com/google-local-guides-photos-reviews-google-maps-app-21775.html
http://www.bloomberg.com/news/articles/2016-03-17/airbnb-plans-to-offer-add-on-travel-services-this-year
http://www.bloomberg.com/news/articles/2016-03-17/airbnb-plans-to-offer-add-on-travel-services-this-year
http://www.whitespark.ca/blog/post/79-need-local-links-try-these-10-haro-outreach-tips
http://searchengineland.com/dear-seos-please-stop-spamming-google-maps-244871
http://searchengineland.com/dear-seos-please-stop-spamming-google-maps-244871
https://support.google.com/business/answer/3038177?hl=en
http://video.foxnews.com/v/4817135566001/ooops-google-maps-mistake-gets-wrong-home-demolished/#sp=show-clips
http://video.foxnews.com/v/4817135566001/ooops-google-maps-mistake-gets-wrong-home-demolished/#sp=show-clips
http://blogs.microsoft.com/blog/2016/03/25/learning-tays-introduction/
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GOOGLE CONFIRMS CONTENT AND LINKS ARE TWO
OF IT'S TOP 3 SEARCH RANKING FACTORS

After several rounds of media speculation, Google finally revealed the secret of what it

takes to come out on the top of Google's SERPSs. Yes, you heard it right. The secret recipe is
the top three search ranking factors that can power businesses on Google's Top

Searching Ranking position.

During WebPromo 's recent Q& A session, Andrey Lipattsev, Search Quality Senior Strategist
at Google went on to confirm that content and links pointing to a site are indeed

Google's top two contributing search ranking factors, irrespective of their ranking order.

These two factors wer e revealed by Lipattsev in response to a question by SEO expert

John Ammon. RankBrain is assumed to be the third most important factor that impacts

your sea rch ranking position.

Frankly speaking, it hardly is a secret that content and links continue to be among the key
contributing factors that can power any site to the top of Google's SERPs. This news comes
as a breath of fresh air for businesses which runa  fter SEO services after every single
algorithm update by Google. Lipattsev elaborated further that there's no magic formula

to come out on top in Google's searches. But it is a combination of factors that can power
businesses in their quest for search rank ing excellence.

Keeping pace with its ever -evolving algorithm updates, Google hopes to make RankBrain

Al technology future perfect, in terms of better understanding of international languages;
especially since mobile searches are now more dominant than des ktop crawls. For further
information on the ranking factors, you can watch the full Q&A video session below,

involving Google's Search Quality Senior Strategist, Andrey Lipattsev.

Google Q&A+ #March



http://webpromo.expert/google-qa-march/
http://searchengineland.com/faq-all-about-the-new-google-rankbrain-algorithm-234440
https://youtu.be/l8VnZCcl9J4
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With respect to this topic, below are the best practices which we alwa ys follow (and
which Google also recommends) to rank your website.

T We dondt use sogither ondhe websita dr for article syndication. We
make sure that the content is 100% unique. For article syndication, each article is
submitted only to one s ite to avoid duplication.

1 We always stay away from creating spammy content and avoid stuffing keywords.

We make sure to | imit the oOkeyword density
recommended.

1 We never recommend Non -Search Engine friendly redirects and cloakin  g.

1 We do not involve your site in questionable linking schemes including cross -domain

linking, links from low quality sites, links from spun articles, etc.

1 Excessive on-page optimization is something that we have always stayed away
from. We make sure to op timize page titles, meta tags and content in a search
engine friendly way.

1 We are already integrating social sharing elements such as Google+, Twitter &
Facebook on all websites. So Wi th social s
Google+, Google can easil y keep a check on the spammy websites, as the
possibility of one sharing them (spammy site) socially is low.
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WHY BUSINESSES NEED NOT PANIC AFTER GOOGLE
GOT RID OF THE RIGHEIDE ADS

After several rounds of media speculation, Google finally revealed the secret of what it
takes to come out on the top

Last month, Google surprised it's Advertisers by doing away with the Ads on the right hand
side of its desktop SERPs.

search engine optimization \.',a n i m

All News Books Videos Maps More v Search tools ol

About 36,900,000 results (0.41 seconds)

Simple do it yourself SEO - rankingcoach.com
www.rankingcoach.com/seo-tool ¥

4.2 Y% % ¥ * rating for rankingcoach.com

Improve your position in Google & Co. - Test now for free!

Search Engine Optimization
www.reachlocal.com/SEO ¥ 99
Award Winning Online Advertising. Connect w/ a Marketing Expert Now. ’
200+ Mil Leads Delivered - Lead Conversion Software - Small Business Focused o@
Digital Marketing Costs - Client Reviews - Who We Are - Marketing Solutions ‘9\
. - : Q.\ea
search en-gine op-ti-mi-za-tion «©

noun

the process of maximizing the number of visitors to a particular website by ensuring
that the site appears high on the list of results returned by a search engine.

Translations, word origin, and more definitions

What Is SEO / Search Engine Optimization?

Barring the Ads on the Right hand side, there were a few changes that Google brought in
to replace the Right hand side Ads , which the online businesses need to be aware of. The
Search industry took notice of these changes made by the search giant, which then led

to some industry speculation that how much of the CPC boost that these changes will

bring about.

Some Industry specific people are of the opinion that Google had brought about these
changes e specially to target the SMEs.

Here's the sample of the conversation that are doing rounds in the SearchEngineLand's
Facebook profile

00ne thingds for suraw:e Gmddlead wdulsd ot h f t h
make more money this way. Lessad -space, more earningsée you f

7

means for CPC. 06


http://searchengineland.com/243057-243057
http://searchengineland.com/243057-243057
https://www.facebook.com/searchengineland/posts/10153342014201669
https://www.facebook.com/searchengineland/posts/10153342014201669
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oThis wild.l rai se cost souftoradavdeweritsiesresr sw,h 0s qau) e €
competitonand/or b) candét figger [sic] out how to ra
many advertisers to Bing/Yahoo, FB and other social -media platforms. 6

0Going to raise cpc costs across the board. o

Terming it as the biggest change that Advertising industry has seen in the last ten years,
sniffing Danger Perry Marshall warned Google based Advertisers: 0 Your strateg
Google AdWords is going to totally change. 0

After a month into the change, the data shows a completely different picture (barring
some minor changes) of what was touted to be the biggest Advertising move in last ten
years by Google.

Surge in the CTR counts

The Click through rate has gone up mainly thanks to the numerous industry specific
WordStream accounts which ensured that there won't be any single dull moment as far as
on-site traffic is concerned.

Picking the right Ad spot does matter and sometimes you need to think out of the box to
be on the top. As contrary to popular belief, People expected more clicks on Ads placed
in the fourth position in the organic SERPs but in after the loss Ad space, Ads positioned on

the 3rd position received more clicks in the last month's data report
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CPC metric remains unchanged

Modern Advertisers are smart enough not to carve their strategy on the basis of any such

random predictions. This is because the data report tells the actual story. Take for
instance, there was a twitter prediction doir
hell o 3x increase in CPCs. 6


https://www.perrymarshall.com/43271/biggest-change-in-adwords-in-10-years/
http://searchengineland.com/googles-new-serp-layout-4-biggest-winners-losers-based-data-243292
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On the basis of the above prediction, many businesses feared that loss of the ad positions
would actually mean higher CPC count. Post new Ad pattern rollout , CPC count didn't
witness any surge but contrary to the prediction went down by some margins as seen

below in the charts.

No Fluctuations in Traffic

Much to the relief of the PPC  marketers, the overall traffic to the site remained steady for a
large part of the previous month. This suggests that there's surge in the CTR count. With the
click count remaining constant, it boils down to number of impressions received.
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http://www.wordstream.com/blog/ws/2016/02/22/google-kills-off-right-side-ads
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Drop in the number of Impressions

In the pre -Google Ad change scenario, one could possibly count as many as 11 ads for
each SERPs listing but the exclusion of the  Ads on the right side left us with only seven
textual ads in the desktop SERPs.
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Desktop Ad Position

Fewer Ads in the desktop SERPs led to the decline in the number of visible ad structure. But
fewer ads in the desktop SERPs affec ted the performance of businesses that ranked eight
or lower in the search ranking.
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But as predicted, this isndt a hud@lésearcgnpaaking c ©
positions contributes as little as 0.2% of the overall desktop search impressions.

Who's the loser?

Either you win or lose in any given situation. To figure out the winner, we'll review only those
accounts which went on to suffer because of Google's move t o get rid of right side Ads in
the desktop SERPs.

Letds review the plight of one advertiser froao
of Google's monogamous attitude.

Before the change, their average search position was little over 8 on the desktop SERPs.
Post new Ad rollout, they were nowhere to be seen in the searches and as result lost out
on 80% of their visibility count on desktops.

All but removed keywords Segment ~ Filter = Columns ~ L= 3 Find keywords Q View Change History

Bimpr. » s None = Weekly =

Waak of Fab 29, 2016
\ ® Impe - 772

Surprisingly, their CTR count was more than twice than the previous one.

All but removed keywords « Segment = Filter = Columns = [E3 3 Find keywords =} View Change History
HCTR - Va None - Weekly ~
- Week of Mar T, 2016 ——%
._——————____-__—___- = CTR- 3.33%
The desktop clicks count of the advertisers took a beating and fell 4 points to be at 22,

which resulted in the loss of 15% clicks count on the desktops.

All but remeved keywords = Segment ~ Filter = Columns 1= L3 Find keywords Q Wiew Change History

B Clicks ~ WS Hone - Weekly ~

Interestingly, their CPC count post Ad change surged to $0.69 from $0.53.
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All But removed keywords ~ Segment Filter Columns = 4 £ 2 Find keywords Q View Change History

Mavg. CPC» VS Mone = Waekly =

E———

As a result, their average search position post change fell to 4.3 from over 7.

B Avg. Fos. = WS None = Weekly =

\

So, you see it's not such a bad situation to be in even if you end up as a loser. In fact, post
this big change in Google Ads, the advertisers spends $0.16 more on every click to be on
the more visible space in the desktop searches.

Despite that it's heartening to see an A dvertiser do so well on the back of the average
search position of hovering over 8 especially when Google decided to get rid of 8 011
positions from the desktop SERPs.

Businesses can take heart from the fact low search visibility doesn't really mean that yo u
may end up losing on every count and winner doesn't need to be scoring heavily on all
fronts.

Your Final Takeaway

Contrary to the above prediction, below mentioned are some of the conclusions that are
drawn after a month of observation post Google's new Ad roll -out.

1 Alarge number of advertisers are coping well with the change in the Ad pattern.
T Adverti serso® metrics are doing the bal anci
1 No change in CPC count and Traffic to the site

1 The loser possibly comes from the bottom ranked positions especia lly from 8 811
previously ranked search positions. But there aren't too many businesses on view
that are worst affected cases of Google's new Ad roll -out.
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Mobile vs. Desktop Clicks, January 2013-November 2015
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At the end of the day, the change affects your performance only in the desktop

searches. These stats become completely useless, when considering the fact that Google
now lays more importance on the mobile searches than the desktop crawls. To wrap it up,
as search marketers you're expected to expect the unthinkable from Google's
unpredictable m onogamous rule. Businesses don't need to press the panic button every
time Google comes out with some changes.
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GOOGLE TO REWARD MOBILE FRIENDLY BUSINESSES IN I
SECOND INSTALLMENT OF 2015 MOBILEGEDDON UPDATE

Bad memories of past year are coming back to haunt you. Well, there's some bad news in

store for those businesses who have just resurrected their online presence to make it

mobile friendly, post the April 21, 2015 Mobilegeddon effect . Google, in its efforts to make
the virtual world a more mobile - friendly place, is coming out with the second part of the

2015 Mobilegeddon upda  te. Last month, Google came out with an announcement inthe
webmaster central blog with a headline that says, 'Continuing to make the web more

mobile friendly .

oBeginning in May, we'll start rolling out an
the effect of the ranking signal to help our users find even more pages that are relevant
and mobile -f ri endl y. 0

This is a wakeup call for businesses, especially SMEs who have somewhat neglected their
site's mobile friendliness parameters. There are chances that these businesses may end up
losing their search ranking positions to their immediate competitors. If you're one of them
then now is the timeto  act, as Google will reward only those businesses with Top Search
Ranking Positions who enhance their customers' mobile experience.

Besides that, there are also some smart businesses which have opted for a responsive web
design for their online presence, thinking that they are one step ahead of the search

giant. They think it doesn't matter what Google throws at them now. You can term itas
lack of awareness or over -smartness, but the fact is that not all responsive web designs
stand a chance to qualify for the mobile friendly label by Google. To be on a safer side, it

is recommended that these businesses cross -check their site's mobile friendliness quotient
here .

Here's a quick list of facts about the upcoming mobile update that the businesses need to
watch out for.

The update contains page -by -page ranking signal

The update will have an impact on your site's mobile SERPs.

The update will be rolled out in all languages, globally.

This is essentially a mobile algorithm update. So any modifications that you make to
your site now, will go live as soon as the Google b ot crawler finishes crawling your
site.

== = =4


https://www.searchenginenews.com/se-news/update/entry/googles-mobile-update-is-looming-are-you-ready-for-april-21st
https://webmasters.googleblog.com/2016/03/continuing-to-make-web-more-mobile.html
https://www.google.com/webmasters/tools/mobile-friendly/
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For SEOs, this is great news going forward and just like last year, they effectively used the
Mobilegeddon update opportunity to improve the bottom -line of their business. This year
too, they can make hay whil e the sun shines brightly on them. You can probably ask
businesses to switch to a completely responsive website that suffices Google's mobile

friendly criteria, while businesses with responsive web presence can be asked to get an

audit done for their site.  The SEO catch here is that no business wants to miss out on a top

of the table ranking position in Google searches.

So, itdéds quite evident that you need to have
near future. If you need help with creating m obile friendly / responsive websites, do
contact us for assistance. Wedve been offerir

than 3 years.

Features of our Google Mobile Friendly Website:
- Responsive website recognized by Google as mobile friendly.
- Click-to-Call, Click -to-Email and Click -to-Text features.
- Advanced mobile lead tracking and analytics.
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TAKE YOUR BUSINESS TO THE NEXT LEVEL VIA
RETARGETING

Only 2% of clickthrough shoppers convert on their first visit to an online store. The rest of the
98% visitors have to be brought back through a form of marketing known as Retargeting. If

you don't know what retargeting means, it is simply defined as a marketing tactic that

enables brands to increase the sales of their product or servic es by re -engaging the
bounced -off traffic (those who didn't purchase on their initial visit to the website).

This is the reason why retargeting is fast becoming the go -to tactic for NextGen marketers.
It not only enables them to lure more customers to thei r branded product or services, but it
also helps them to increase the market sales of their brand. So if you're a start -up with a
mobile app or a business website and have tried your best to avoid retargeting because

you thought it's a cheap tactic, then w e'll show you five good enough reasons to
reconsider it as a part of your marketing campaign.

1. Achieve higher conversion rate

As per reports, only 88% of online marketers are currently leveraging this form of marketing
to touch base with their click thro  ugh visitors, who didn't complete the final act of the sales
funnel during their initial visit to the online store.

Generally speaking, there is a misconception doing rounds in the marketing world that

more the likelihood of a purchase being made, the mor e your targeting audience get to
see your advertisement. But the fact is, if your audience hasn't responded after seeing your
advert for the first time, chances are that they never will.

On the other hand, if your audience haven't converted after having in itial interaction with
your advert then it may be because of some or the other reason. As per WordStream
analysis, the more you serve the ad impressions to your retargeting audiences, the better

your conversion ra te.


http://www.wordstream.com/
http://www.wordstream.com/

CasySEo

This is because; your prospective customers can be at various stages of a sales funnel. So
after their initial interaction with your advert they may do some research before finally
making up their mind about the purchase.

Needless to say, anyone who clicks on your advert is more likely to have an intent of
purchase, if not now maybe in future. So don't let them move away from you.

2. Minimize your advertising budget



